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Abstract

"Tourism business management" is a widely discussed topic, but the lack 
of meaningful ideas associated with this expression gradually turns it into a sci-

r-
phousness. Tourism has always been linked to the food industry, nutrition, 
transport, information and culture. But, over the last decades, they have under-
gone spectacular changes that naturally affect the management of the tourism 
business. The classical management of tourist companies no longer provides the 
necessary positive result. The objective construction of the management of the 
tourism business is complex. It is also complicated to interact with the set of dif-
ferent classical theories and management approaches. The main purpose of the 
study is to reveal the reasons for the application of complex reengineering (CR) 
to the tourism business. The results obtained from the management of the tour-
ism business, based on the theory of complex reengineering, are justified. Cer-
tain opportunities have been identified to improve the tourism business through 
CR implementation.

Keywords: tourism business, tourism industry, quality management, 
complex reengineering.
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